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SYNOPSIS 
 

Global generics market was valued at US$106.12 billion in 2008, registering a growth of 

12.56% over the previous year, which is five times that of patented drugs. The higher growth 

rate is attributed to the increasing number of patent expiries and the government measures to 

popularise the use of generics in different countries to contain the healthcare costs. 

Cardiovascular (CVS) and Central Nervous System (CNS) were the top two therapeutic 

segments, accounting for one-third of the total generics market. The US market alone 

accounted for 41% of the total generics market, growing at a rate of 5.6% in 2008 over the 

previous year. In Europe, Germany was the largest generics market and in Asia Pacific, the 

Japanese market grew at 8% over the previous year. Cygnus estimates that the global 

generics market will sustain a CAGR of 14% during the period, 2008-12. Patent expiries of 

blockbuster drugs and increasing healthcare expenditure will continue to drive the growth of 

the industry. The major generic firms will become more dominant with further acquisitions in 

future. 
 

In view of the rising potential of generics market in the world, Cygnus Business Consulting 

& Research has come up with an updated version of Global Generics Market report. The 

report comprises 13 chapters. Global generics market overview with various patent 

challenges, mergers and acquisitions and regional market overview (North America, Europe 

and Asia Pacific) along with growth drivers of the industry are discussed to provide a broad 

global scenario of the market. Globally, the industry faces several challenges, which are 

discussed in Issues and Challenges chapter. The R&D expenditure of global generics 

companies has been discussed separately, followed by regulations of the industry. Ten 

leading industry players are discussed in Major Players chapter, followed by critical success 

factors. Another important topic i.e. key patent expiries during 2008-12 has been discussed. 

Outlook of the industry is the last chapter. 
 

This report will be useful to pharma industry experts, global investors and generics 

companies. Financial institutes offering term loans to generic pharma companies can assess 

the industry status broadly. Students enrolled in Pharma courses will also be benefited by this 

report. 
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