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SYNOPSIS

The Indian pharmaceutical industry grew at 13% during 2003-07 and the market size is
estimated to be US$ 9.77 billion in 2007-08. Exports constitute a significant part of the
pharmaceutical industry. The pharmaceutical exports in 2007-08 were valued at US$ 6.68
billion compared with US$ 5.73 billion in 2006-07, a growth of 16%. Pharmaceutical exports
from India is expected to grow at a CAGR of 18.5% between 2007-08 and 2011-12,
particularly driven by multibillion dollar patent expirations and growth in the global generics
market. Many big pharma companies have recently acquired overseas companies to tap the
potential generic market, and consolidation in the industry is expected to happen in a big

way.

In view of the potential of Indian pharmaceutical industry and the expanding global
outsourcing market in pharmaceuticals, Cygnus Research has come out with the report titled
Indian Pharmaceutical Industry. The report has 10 chapters and covers broad-based global
pharmaceutical industry and market, trends, demand-supply analysis and major therapeutic
segments, foreign trade in pharmaceuticals, growth drivers, and issues and challenges.
Twenty major players in the industry space have been covered with details of their business
profiles and strategies, financial performance, SWOT analysis and outlook. The report also
comprises outsourcing opportunities and the impact of generic opportunities on Indian
pharmaceuticals industry, regulatory issues, critical success factors and outlook for the

industry as analysed by Cygnus.
The report will be useful for Indian pharma companies, foreign companies either in pharma
business or indirectly linked to the value chain of Indian pharma industry, analysts and

investors, students keen on understanding the industry and its growing opportunities and

financial institutes having exposure to the industry.

No of Pages: 239 No of Figures: 27 No of Tables: 22
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